
  

  
The issue of tuberculosis is of immediate importance in 

Belarus. Our country is among the states with the highest burden 

of multidrug-resistant tuberculosis (MDR-TB) resistant to a 

number of known drugs. One third of new patients and two 

thirds of previously treated patients have MDR-TB. This is 

the highest reported level of MDR-TB in the world.  

Tuberculosis has long since ceased to be a disease of 

marginalized groups. More and more often it occurs to people 

who do not practice to asocial lifestyle, e.g. teachers, students, 

workers. Photofluorographic examination allows identifying 

tuberculosis and a number of other diseases at an early stage. 

That is why it is so important to raise the level of public 

commitment to regular health checks. Recognizing the 

significance of the issue the UNDP under the auspices of the 

Ministry of Health and three major business companies in 

Belarus jointly held the ‘Photo with Fluorography’ event. 

 

For the first time the UN Development Programme involved 

representatives of major businesses in Belarus in a similar preventive action; 

business representatives announced their commitment to healthy lifestyle and care 

about their employees – the biggest value of any company. Lung scans – special 

mobile devices for fluorography – on March 21 and 24 made their way to AsstrA 

Logistics AG, Atlantconsult Company and Alutech-Group. 

Cooperation between the UNDP and the business sector in such socially 

significant areas as fight against tuberculosis, HIV-infection, and tobacco was 

discussed at the round table in January this year. A decision was then taken to launch 

a joint preventive initiative – to hold a number of events with the participation of the 

UNDP and business companies. The first joint action successfully ended on March 24, 

the World Tuberculosis Day, in the UNDP Office where a meeting was held between 

Sanaka Samarasinha, UN Resident Coordinator/UNDP Resident Representative, and 

the organizers and participants of the event. 
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THE FUTURE IS DETERMINED TODAY  

Сompany managers gave a personal example to their employees and were the first to enter the lung 
scans. Left to right: Andrei HAMEZO, Director, Alutech Inc.; Aleh Hermanovich, Director, AsstrA 
Management; Aliaksandr Aparyenka, Director, Atlantconsult. 

Photoalbum of the event: http://aids.by/multimedia/?SECTION_ID=112  

Sanaka 

Samarasinha, UN 

Resident 

Coordinator/UNDP 

Resident 

Representative 

expressed his hope 

in the future 

development of 

such partnership 

initiatives.  

 

PARTICIPANTS OF THE ROUND TABLE FOLLOWING THE ‘PHOTO WITH FLUOROGRAPHY’ EVENT HELD ON MARCH 24 IN THE UNDP OFFICE IN MINSK  
Left to right: Aliaksandr Mudryk, HR Director, ALUTECH-GROUP; Natallia Taran, Manager of the Global Fund to Fight AIDS, Tuberculosis and Malaria Grant Project Management Group; Aliaksandr Aparyenka, Director, 

Atlantconsult; Elena Marchanka, HR Director, and Hanna Sinitsa, legal adviser, AsstrA Logistics AG; Siarhei Kruchynin, Chair of the Expert Council on HIV/AIDS Information Strategy in Belarus; Sanaka Samarasinha, UN Resident 
Coordinator/UNDP Resident Representative; Nadzeya Tsimafeyeva, TV presenter, Belteleradiocompany; Yauheni Bulka, TV presenter, All-National Television; Olga Atroshchanka, UNDP Programme Officer; Taisiya Yaletskikh, 

UNDP/Ministry of Labor and Social Protection Project Manager; Tatsiana Liubimava, Coordination Assistant (UNDP). 
 

 

in this issue: 
 

The World Tuberculosis Day (March 24) was 
commemorated in Belarus by holding ‘Photo with 

Fluorography’ event organized by the United Nations 
Development Programme under the auspices of the 
Ministry of Health of the Republic of Belarus, AsstrA 

Logistics AG, Atlantconsult Company, Alutech-Group, the 
Belarusian Red Cross Society. 



  

BUSINESS COMPANIES SEND A MESSAGE ABOUT SOCIAL RESPONSIBILITY 

“We are grateful to business companies 

for their support in holding the ‘Photo with 

Fluorography’ event,” said Sanaka Samarasinha, 

UN Resident Coordinator/UNDP Resident 

Representative, in his speech at the round table 

on March 24. “The topic of health is important to 

governmental authorities, international 

organizations and civil society organizations and 

now we are involving the private sector in our 

activities. 

It is very important to involve the private 

sector not only in health-related programs but 

also in those related to the economy and life in 

Belarus in general. For example, when we talk 

about the economy we should understand that 

30% of all the Belarusian economy is represented 

by the private sector and that is significant. It is a 

widely accepted fact that in future the private 

sector will extend its interaction and strengthen 

its role and in this regard today we talk about the 

social responsibility of the private sector.” 

The UN Resident Coordinator stressed 

that to facilitate the dialogue with business whilst 

tackling social issues is the very objective of the 

UN Global Compact initiative which promotes the 

principles of corporate social responsibility. 

According to the directors of the 

business companies, the decision to 

participate in the ‘Photo with Fluorography’ 

event makes part of the brands’ general 

strategy of social responsibility. 

“Can a company be successful if it doesn’t 

focus on promoting healthy lifestyle among their 

employees? Practice has seen various cases but as 

a matter of fact it is highly unlikely,” says Aleh 

Hermanovich, Managing Director, AsstrA 

Management. “Workplace fatigue leads not only 

to physical but also nervous distress and as a 

result companies lose good specialists. By 

preserving people we carry on the history of the 

company. And if you treat people as machines, 

then – all things being equal – no one even look at 

you.” 

 

The famous TV presenters Yauheni Bulka and Nadzeya Tsimafeyeva 
became captains of the mobile lung scans. Yaheni Bulka (on the first 
picture) acted as a TV director who rallied a team of superheroes from 
among the participants who joinlty countered the issue of 
tuberculosis.The TV presenter Nadzeya Tsimafeyeva gave a personal 
example of commitment to healthy life style by taking the fluorography 
examination. Siarhei Krychynin, Chair of the Expert Council on HIV/AIDS 
Information Strategy in Belarus (on the second picture), also became 
one of the presenters at the event. 

Aliaksandr Aparyenka, Director of 

Atlantconsult, emphasized the importance of 

breaking stereotypes which impede prevention 

and treatment, “Before inviting my employees to 

the event I asked myself how much I knew about 

tuberculosis. And it turned out that not unlike any 

other person I nurtured certain stereotypes:  ‘It 

doesn’t concern me; it is a disease of people 

engaged in asocial lifestyle.’ The preparation to 

the event allowed me to break those stereotypes 

and to reconsider my attitude towards the issue of 

tuberculosis. To avoid putting in jeopardy 

ourselves and people around us we need to take 

regular preventive measures, including such 

events as the ‘Photo with Fluorography’ action.” 

“By social responsibility we understand 

making high-quality products capable of making 

people’s lives better, more secure, comfortable 

and making the surrounding environment more 

beautiful,” says Aliaksandr Mudryk, Ph. D. in 

Technical Sciences, Ass. Professor, HR Director 

of Alutech-Group. “All this is possible thanks to 

the efforts of our employees. Alutech’s social 

responsibility towards them is manifested 

through worthy remuneration, social security, 

recognition of services and healthcare. That is the 

reason why we took part in the ‘Photo with 

Fluorography’ event.” 

Leaders of business companies talk 

about the necessity to pursue a long-term 

policy on healthy life style promotion. Alutech 

HR Director mentioned that in addition to 

developing the business strategy their Group 

improves their HR Strategy on an annual basis, 

“One of the components of the HR Strategy is to 

build positive internal and external HR brand, and 

by this we mean that the company is socially 

responsible both before the society and its 

employees. We do our best to keep our 

personnel’s physical condition at the required 

level. With this purpose in mind we regularly take 

preventive measures (e.g. vaccinations) and 

organize sports events: futsal, volleyball, table 

tennis, and badminton competitions; in summer 

we organize tourism rallies. 

The company rents gyms for weekly 

trainings. We are actively developing a health care 

program for our personnel’s children. 

It is forbidden to smoke on the office and 

industrial premises in all the companies of our 

Group. Some may consider such method 

questionable but it proved efficient. All smoking 

areas were moved to a remote location 

inconvenient to smokers. For many this factor 

became critical and they quit this harmful 

habit, including myself. This year we are 

introducing medical insurance for our key 

personnel and employees with long service in the 

company. 

During recruitment we started paying 

attention to whether the applicant smokes or not. 

Obviously, we do not discriminate but when 

presented with equal applicants we choose the 

non-smoking one. We also focus on applicants’ 

hobbies and their sports achievements. We 

understand that a person who achieved certain 

results in sports will strive to become better, 

more efficient and successful in the workplace as 

well. Additionally, such person will serve as a role 

model for others and a driver for healthy life style 

in the team.” 

“We support any health-related initiative 

coming from our personnel,” says the Director of 

Atlantconsult. “And flu shots, various sports 

events and active recreational activities. Besides, 

our social package includes compensation for 

sports activities. We also have our own amateur 

table tennis team which this year took an award-

winning place at the Christmas tournament. 

Our company’s personnel regularly meet 

and go ice-skating, skiing and snowboarding. 

Additionally, this year Atlantconsult together with 

the Institute of Business Technologies Atlant M 

sponsored the football and volleyball teams of the 

IT Management Department of the Belarusian 

State University of Informatics and Radio 

Electronics.” 

 
 

The Managing Director of AsstrA 

Management says that the company’s staff on a 

regular and organized basis undergo medical 

checks paid by the Holding: “Regular medical 

inspections are not simply a recommendation but 

a corporate rule. We help our employees with 

insurance, and maternity leaves. The stereotype 

that it is better not to go on maternity leave 

because of the risk to lose the job simply has no 

place in our company. Besides, despite the fact 

that our company is traditionally considered to be 

men’s business we have 470 women which is 

twice the number of men. 

We also focus on the promotion of 

quitting bad habits, such as smoking. Assuming 

full responsibility I declare that I don’t smoke 

and I don’t recommend it to others! But we 

respect our employees regardless of whether they 

are smokers or not. On the other hand we cannot 

allow people to suffer from tobacco smoke and so 

you won’t find an ash tray on our premises. We 

welcome young people who do not smoke and 

don’t drink alcohol. We always scrutinize referrals 

for the driving personnel. As you well understand, 

alcohol is incompatible with driving. 

Each year we organize summer sports 

events which in addition to bringing health 

benefits also promotes team building. And we 

have recently introduced yoga classes for office 

employees. 

And finally we promote environmental 

concerns, e.g. we sort garbage and put it in special 

separate containers; we use rechargeable 

batteries, bio packages; moreover, we adopted 

OBI environmental standards (standards related 

to e-commerce and paperwork reduction – 

editor’s note).” 

In Aliaksandr Aparyenka’s opinion, 

corporate social responsibility (CSR) is not only a 

tribute to fashion or imitation of western business  

standards, “CSR today is not only traditional 

philanthropy and sponsorship but it is also the 

employer’s care for the employees and 

voluntary initiatives of the personnel. And this 

is HR brand building, i.e. the employer’s image. 

I believe after today’s event we’ll think how to 

focus on our personnel’s health.” 

“Do we believe that positive changes in 

people’s attitude to their health are possible? Of 

course, we do. There is an urgent need in such 

changes,” says Aliaksandr Mudryk. 

“Unfortunately, in recent years life expectancy has 

sharply decreased which in the HR resource-

constrained environment is a very negative trend. 

Realizing the current situation the business sector 

should spare no effort and focus on the psychical 

and psychological health of their employees. 

Today it is one of the main objectives and the 

success of the business depends on whether it is 

achieved or not. 

Effective methods, in our opinion, 

include, first of all, promotion of healthy lifestyle; 

in the second place, support of our employees’ 

initiatives (e.g. creation of parking spaces for 

bicycles); thirdly, management improvement. I’ll 

make it clear: the studies of Gallup Institute show 

that in work groups with low motivation to work 

the number of occupational accidents are higher 

by 62% than in groups with high level of 

motivation. In companies with 10,000 employees 

absences from work due to insufficient motivation 

amount to an average of 5000 working days; and 

as a result 600,000 US dollars are paid for work 

that hasn’t been done. Managers who support 

high level of involvement and motivation in 

the team save money for their companies on 

so called mental health days. Unfortunately, not 

all representatives of the Belarusian business 

sector understand this.” 

“The partnership initiative focused on 

tuberculosis is vital not only because we suggest 

our employees take fluorographic examination,” 

says Aleh Hermanovich. “The value of the 

initiative is that for the first time brands known 

both in Belarus and abroad jointly come up with a 

similar preventive message. This message is sent 

to public by strong, accomplished 

organizations – ‘do as we do because health is 

your most important asset. You cannot buy 

health, but you can preserve it.’ Positive 

changes in society are possible if similar uniting 

ideas are promoted by opinion leaders.” 

 

 


